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A trustworthy partner.
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CAMPAIGNS GENERATING CONVERSION

DIGITAL + ATL + BTL + BUSINESS DEVELOPMENT

ANALYSIS + OPTIMIZATION



MEDIA + TECHNOLOGY. + GULTURE,
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BUSINESS DEVELOPMENT

Building new competences on the client’s side.

Customer support in creating new products, services and sales channels.

Using the potential of Social Media.
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BOHEmA

BOHEMA OPENING - EVENT
Fireworks show

Laser show

performances by jugglers

A walk through the bohemia
Auction of the painting
Concert
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HOUSE

CENTRAL HOUSE - EVENT
Presentation of the Twizy vehicle
Test drive track

Live cooking

Concert

Catering
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Drcity

SIEDMIOGRODZKA 1

HISTORY OF THE WOLA DIS-
TRICT - EVENT

Photography exhibition
Warsaw Photo Competition
Cinema hall

Concert

Catering




V973

MOKOTOW
WORONICZA

OPENING OF THE TENANT'S
PREMISES - EVENT

Concert

Relaxation zone

Games and fun

Catering
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: | FESTIWAL
EASTER EVENT s N\ WIELKANOCNY!
COmpeﬁﬁonS 27 ‘R;:p;usou:czm:
Fun e P | stwioziaae
Concerts
TaSt'ing bohemapraga.pl/festiwal
Food trucks - .
Sale
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BOHemA

MUSEUM NIGHT
Exhibition
Meetings

Treat

esrek Ggsiorski,

ki, Joanna Swierciyriska
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www.bohemapraga.pl




PROMOTIONAL ACTIONS

Occasional actions

Gadgets - design, production, distribution
Dedicated mailings

Postal shipments



B wyborcza.pl

WARTO - Cultural Award of Gazeta
Wyborcza, Wroctaw
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S@UARE

11 MAJA 2019

GODZ. 13.00 - 22.00

S@UARE

WIELKIE SWIETO
MODY W KRAKOWIE

FASHION EVENTS

Otwarte pokazy autorskie
Kolekgje komercyjne

Pokazy z udzialem gwiazd

Gala Wieczoru

POKAZY MODY

22 Kwiethia 2017
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Flac Jona Nowaka-Jedioranskiegs
Krakow

PLAC
wister wolny JANA NOWAKA-JEZIORANSKIEGO
KRAKOW
PARTNER STRATEGICZNY: PATRONI MEDIALNI:
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PRODUCENT WYKONAWCZY:
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HOCHTIEF

POLSKA

BTL, press

i0S, Android APPS
for 4 office buildings.
e modern marketing tool
- electronic catalog (tablets,
smartphones)
e presentation for rental / sale
e fast data update
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@ ASBUD

Group I

W)
INWESTYCJE W TRAKCIE REALIZACT
4 AsSBUD !

SELLING NOW

INWESTYCIE W TRAKCIE REALIZACI
ASBL:I-D SELLING NOW

Video promo clips for ASBUD:
- METROPOINT OFFICE i
- METROPOINT . s
- Flora '
- Grzybowska 85

.

INWESTYCIE W TRAKCIE REALIZACIH
SELLING NOW

METROPOINT

METRO RONDO DASZYNSKIEGO {
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CPD SA

www.ch7.com.pl
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e Marketing service for office
buildings: Solar, Iris, Aquarius

e i{OS, Android APP

e BTL, outdoor

SZUKASZ
MALEGO
BIURA?

MOKOTOW

www.cb7.com.pl EYBERNETYKI




keting tools
KEA Centers

PROJECT o " - PROJECT CATCHMENT

INSPIRATIONS L g MPA KEY FACTS

THE FIRST IKEA CENTRES

SHOPPING GALLERY
CATCHMENT LOCATION GALLERY INTEGRATED
WITH OFFICE SPACE

LOCATION INSPIRATIONS PLAN

KEY FACTS

PLAN
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We have designhed and made iOS, Android APPS
for every IKEA Centers in Poland.

e modern marketing tool - electronic catalog (tablets, smartphones)
e presentation for rental / sale

e fast data update

gHOPPING
OFFICE

LOCATION
CATCHMENT
PLAN

GALLERY

FRANOWO §

PARK HANDLOWY

IKEA Centres [ixEay
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IKEA Centres [mea]
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15 YEARS IN POZNAN

NEW COMMERCIAL SPACE

For fifteen years Franowo Shopping Park in Poznan has been associated with providing the best of shopping expen-
ences, The IKEA store itself has become a landmack drvwing custamers to the vast range of products offered by sach
remowned brands as DOBI, Decathlon, Jula, Smyk MEGASTORE, RTV EURD AGD, Maxi Zoo, lysk and Bel-Pol.

A guarantes of high quality and chalce for the whole family is the trademark of Franowe Shopping Park.
Franowa Shopping Park will be expanded by retail and commercial space space in total 15,000 sqm, until 2017,

IKEA Centres
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MORE THAMN JUST SHOPPING

WIE PLACE FOR THE WHOLE FAMILY S

THE FIRST IKEA CENTRES
SHOPPING GALLERY

INTEGRATED
WITH OFFICE SPACE

ATCHMENT AREA

PETEMTIAL CUSTOMERS

FRANOWO SHOPPING PARK
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FRANOWO SHOPPING PARK
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133 apartments So\d Ia 2 vveeks'
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We have developed a complete marketing concept CAMPAIGN RESULTS:
a new residential project in Warsaw: effective campaign

sale of 133 apartments out of 303 available
e creative idea, name, logo and branding in 2 weeks

e arrangement of the sales office

e aestheticization supporting branding in cooperation with architects
e visualizations

e campaign covering the Internet, outdoor, BTL, press
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AWANGARDA

Logo, project name




Dom

AWANGARDA

Brochure, flyer

OCHOTA = MIEJSCI
SZYCH TRADNCII




Dom

AWANGARDA

Outdoor, press
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AWANGARDA |

I FUMIDEVELOPMENT

+ Pandc dowanls samochoddes eleldromych

ll. 22 238 98 95

www.dom-awangarda.pl
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[AWANGARDA| |

TWOJ ADRES MA OCHOCIE

FUNIDEVELOPMENT www.dom-awangarda.pl
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y 3D visualizations
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AWANGARDA

WWW Site

AWANGAEDA
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Jiwiory online!
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BOHema §

We designed and implemented a vision of a new place
on the map of Warsaw, linking the past with the future.

e creative idea, project name, logo and branding
e Internet campaigns (www, Social Media,
AdWords campaigns and others), outdoor, press, BTL

e events, promotional campaigns - projects and realizations
(exhibitions, historical album, etc.)

-1

OBJECTIVES ACHIEVED:

- wide cooperation with offices and institutions
and municipal and private centers
- quick sale of apartments and commercial premises
- high brand recognition (multi-stage project)
- creating a trendy place
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BOHemA

0go0, project name




STRerA & PRAGA

BOHema
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STReFa i PROGA

BOHEemA
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"RRENEN m=um UNIQUE PROJECT
: IN WORLD SCALE
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APARTMENTS OFFICES RETAIL SERVICES CULTURE

JOIN THE UNIQUE PROJECT IN WARSAW!

JOIM THE UNIQUE PROJECT IN WARSAW!

JOIM THE UNIQUE PROJECT IN WARSAW!




STReFd @ PRAGA

HISTORIA, KTORA TRWA
A STORY THAT LASTS

STReFa i PROGA

BOHema
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667 685 847

bohemapraga.pl
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BOHema

Qutdoor
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Campaigns for a clothing brand NOWA
1* KOLEKCJA

JESIEN-ZIMA |

2018/19

We have prepared a brand communication strategy for the collection of the next few seasons.

e full Social Media support
e conducting online campaigns

e outdoor, press, image and product catalogs

RCCIMAn



RCCIMArm

Social Media

RCCIMAN

SPODNIE od

RECIMAN

KAMIZELKA
MURILLO

.
— ——

RCCIMan

KOSZULKI POLOD o

RECIMAn

MARY MNARKA
PELLA

b
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RCCIMArm

Brochures, catalogs
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RCCIMArm

Online

DOKAD DZIES2>
| D Z I E S Z ? ~ ZOBACZ NOWA KOLEKCIE
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WIGSENME
ll . “HIRTEL T PEASECEE
i .1 JOBACT KOLEKCIE
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GARNITUR
PENETO
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MNOWA KOLEKCIA GARMITUROMW g
WIOSNA - LATO 2017 o -
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RCCIMArm

Press

DOKAD
IDZIESZ?

RecMan S ' ]
L‘“‘ e
M e

/&

WIELKIE
OTWARCIE

14.06.2017 r.

RCCImMan
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